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[Problem ]

= How do you gather research
Information in a “compressed” class?

1. You use your time effectively by going to
the Stritch Library with a topic.

2. You pre-search your subject on the
Internet. (http://scholar.qoogle.com/) or
with http://library.stritch.edu

3. Review of the physical arrangement of
the Library.



http://scholar.google.com/
http://library.stritch.edu/

[The Process

1.

Define where in the Library the information
you seek is (www.stritch.edu).

Do a subject search on Topcat.

Find a specific book/periodical that you wish
to read.

Define the Library of Congress (LC)
number.

Go to the shelf area where this number Is
located.



http://www.stritch.edu/

Process cont'd

Pull the book, Iif the book is not present pull other
books.

The other books could be just as useful...they
have bibliographies.

Take all the marked books (chapters) or periodical
articles to the copy machine.

Use your ID card (you have 400 copies each
semester. You can also put copy money on it) to
access the copier.

Copy the cover sheet and index with the
article/chapter.



[Process cont’'d ]

11. Leave the book/article at the Library
(do not reshelf).

12. Three hole punch the materials, put In
a large binder by subject.

Advantage:

articles/chap
that you can




[Quality of Periodicals

Scholarly & Research Journals

o In depth analysis of issues in a discipline
o Refereed and peer reviewed

o Qualified authors
O

O

Full footnoting and bibliographic indexing

Academically rigorous, university
published



[Periodicals cont’'d

Professional, Trade and Industry
Journals

o High currency and relevancy to a given
iIndustry

o Practitioner authors, jargon based
o Some Indexing
o Commercial and non-profit publishers



[Peri()dicals cont’'d

Journals of Commentary & Opinion

o Commentaries on social and political
ISsues

o Written for an educated audience
o Authored by a wide range of people

o Some citation and bibliographic
referencing

o Commercial and non-profit publishers



[Periodicals cont’'d

Newspapers
o Current and local information of interest

o Primary source of information on historic
events

Written for a general audience
Journalists

Rare citations

Commercial publishers

O O O O



[Periodicals cont’'d

Popular Magazines

o Current events and short subject articles
o Non-technical language

o Journalists and free-lance writers

o Rare citation

o Commercial publishers



Research Article

[Elements of an Academic

Title and Author
Abstract - brief summary of article contents
Introduction - states reason for research and

can inc
Methoo

ude literature search

methoc

ology - description of research
s and analysis of data

Results - summarization of findings

Discussion - analysis of findings and
recommendation for further research

References



Quality of Research

~Time Article

Long Tail's Tribe

HOLLYWOOD IS BUZZING WITHTHE
REVOLUTIONARY IDEA THAT REAL
OPPORTUNITY—AND PROFIT—LIES
WELL BEYOND BLOCKBUSTERS

] BY JEFFREY RESSNER
LOS ANGELES

retailer to deploy that new business
model online. Amazon's virtual inventory
of 37 million books dwarfs the typical
Barnes & Noble retail store, shich car-
ries about 100,000 titles. The vast ma
ity of Amazors books may sell anly n fow
thousand coples, but the 3.6 million less
papular books not carried by its rival ae-
count for 25% of Amazen's total book
revenues—and that percentage is rising
each year.

The leverage of the long tail can give
tiny companies & chance to com-
against the biggest of behemoths, A
healthy 40% of sales for the online music
site Rhapsody, for exsample, comes from
esoteric tunes not found in Wal-Mant’s
CD bins. In some cases, the long tail turns
underdogs into giant killers. Anderson’s
case in point: the online video retailer
Netllix, which overtook the neighbor
hood video-rental company Blockbuster.
He found that 21% of Netflix's sales came
from obscure or older movies, not the

In the Skirball Cultural Center in Los Angeles last
February, some of the biggest hotshots in Hollywood sat in rapt
tion. Legendary music producer Quincy Jones was there at the
rtainment Gathering, L.A’s version of Davos, along with Peter
i producer of the original Batman movie; former Disney
inger Danny Hillis; and scores of other media minds, Who

lhound? Chris Anderson,

had them s

tering aworld of abundance. And the dif-
ferences are profound ™
His curve plots popularity against in-
ventory. At one end are the singular hits
(say, Batman); at the other end lies the
vast, untapped backlist (say, every less
popular comic-hook-based movie ever
made). The biggest companies in all in-
dustries usually nim for blockbusters, but
slide down the curve, and there are huge
opportunities in everything else—the long
tail. If Andersons thesis i cormect, most
u and technology companies. will
Tave to do no less than rethink
core of their business,

magazing, long fail is pNged to become

the next big catohphrase I change the

world of business, with a booNaxpanding

the idea to be published next m)

o diseiple]” says Guber.
Anderson’s theary is that the INer-

net, because it 5o easi

ed choice of goods to billions of peaple, 2

trinsforming o consumer cul-

ture based on big hits and best

sellers into one that supports Ihe The long tail as a theory is  blokbusters that gave the once mighty
more idiosyneratic, specialized Long Tail| most persuasive in explaining  chain its name. Blockbuster, meanwhile,
niche products. “Hit-driven eco- |~ © how companies selling more  is strugpling t eome up with an online
nomics is a creation of an age == products with Jower demand  rental eoncept of its awn,

without enough room to carry wearedne— | oan easily compete with (or derson’s premise, once you accept

everything for everybody” An-
derson wrote. “With online dis-
tribution and retail, we are en-

even surpass) those solely de-
pendent on hits. Amazon.com
founder Jeff Bens was the first

it, is like a song you can't get out of your
head: you start seeing long tails every-
where. Microbrews become the long tail

TIME INSIDE BUSINESS 1), All

BONE Waweed Koo [Tl =
! Il RUNAWAY ©f

o

= MOVIES Hetfilx
stocks 20 times as
many titles a5 a local
Blockbuster store,
nnd as aresult, t's far
less hit

Blackbuster, the top
100 movies account
for 70% of sales: at
Netfliz, they're about
40%, That leaves
room for more indies

of beers, for examipile. Blogs are the long
of journalism. Even porn hus its versian
the increasingly bizarre porn fetish sites
that could be prafitable only
Thie long tail has its intellectual roots
in economic ideas that d
ry. In 1906, Ttaliar
Pareto noted that
Haly is owned by 20% population,
i formula that, much later, became known
as the S0/20 rule. It has forever influ-
enced brind management, customer ser-
vice and even personnel developr
Focus your attention and resources
thattop 20%, which is where the best re-
turnson tvestment can be found,
More recently, thoug]
Anderson
ed his theory, three o

property in

Inagement
professors looked at the 80/20 rule in re
verse. They upended the belief that the
L et’s miin benefit nSUMmers
would be lower prives. Instead, thoy sug-
gested that greater value online came
from consumers having access to a wider
selection of products and
services, The key for busi-
nesses hoping lize on
the long tail, says (€
Mellon's Michael D. Smith,
* of the paper’s authors, is
2 cater Lo s anthetero-
neity in taste.” Even though
a majority of us may like U2
on our MP3 players, for ex-
ample, there are enough
us who enjoy strin|
or Brif
profitable for those who sell
them all

Al2 HIE INSIDE BUSINESS

A LONG-TAIL PRIMER

CHANGE

AGENT

Thetheory says the Web makes selling

ahuge vari L
lucrative as chasing the big hits

4 BOOKS You won't find texthooks, print-
on-demand titles or stower-selling, midiist
Bocks at most superstores. But anline
Ineantories make millions af sbscure
walumes available, totaling about 25% of
Amazon’s book revenues

¥ MUSIE Looking for
o rare Bjrk track?
Wal-Mart stores stock
only about 750 of the
estimated 30,000
new albums released
each year, But online
music sites such as
Tumes, Rhapsody
and Napster can sell
individual songs from
all of them

icu
are Hving the
Ay Web mar-
e and the
aron Housley
age, a Massichusetts-based firm

mline entrepreneurs, p
ller playe

2 ¥ of life. *
keters already kno
e bl sayy

@5 wireless-messaging softwane
hospitals, banks and the military. By
using less populir, m used search
e is targeting
as FORTUNE

Fu

ns are sliding down
for example,
mixed suceess in making the
ork in @ business that revalves

the tail. Te
are hov
lomyg tail

||

“WITH ONLINE DISTRIBUTION
AND RETAIL, WE ARE
ENTERING A WORLD OF
ABUNDANCE." —cunis anoerson

of less popular iterms as

t Seinfild, They
* for reruns of long-foergotten
wi, an cable channels like

) or YouTube, the mas-
sively popular online-video site, as their
worst enemy or new best friend
Not v b
b er, that the lo
business. Microsoft, w
ster software hits like Office, “is dearly a
short-tail development house” says the
company's corporate standards director,
nson Matusow, He rejects the idea that
the long tail—in se, Open-soure soft
ware developers—poses u threat. “People
say the long tail is the perfect way to look
at open-source software and understand
how it's going to save the world.” Matusow
“But with 400
enabling the long
u

says

s said ata
1 Vancouver

last year. /
by cho
are in th ig
probably rather not be part of
it" he said, “They simplywant
to be re: As an earlier
catchphrase it it, if the tail
were smarter, it would wag
the dog. [ ]




Research Quality cont'd

The
Long Tail

Why the Future of Business

Is Selling Less of More

CHRIS ANDERSON




Research Quality cont
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Research Quality cont’d

Consumer Surplus in the Digital Economy:
Estimating the Value of Increased Product Variety at Online Booksellers

Erik B1'y11j01fsson*._ Michael D. Smith” . and Yu (Jeffrey) Hu

This Version: June 2003
Forthcoming in Management Science. 2003.

ABSTRACT

We present a framework and empirical estimates that quantify the economic impact of increased
product variety made available through electronic markets. While efficiency gains from
increased competition significantly enhance consumer surplus, for instance by leading to lower
average selling prices. our present research shows that increased product variety made available
through electronic markets can be a significantly larger source of consumer surplus gains.

One reason for increased product variety on the Internet is the ability of online retailers to
catalog, recommend and provide a large number of products for sale. For example, the number of
book titles available at Amazon.com is over 23 times larger than the number of books on the
shelves of a typical Barnes & Noble superstore and 57 times greater than the number of books
stocked 1in a typical large independent bookstore.

Our analysis indicates that the increased product variety of online bookstores enhanced consumer
welfare by $731 million to $1.03 billion in the year 2000, which is between seven to ten times as
large as the consumer welfare gain from increased competition and lower prices in this market.
There may also be large welfare gains in other SKU-intensive consumer goods such as music,
movies, consumer electronics, and computer software and hardware.
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